
Specific branding for small business

Worksheet 2.3   Finalizing your persona worksheet. Answer the questions below to assemble the research 
from Worksheet 2.2 into a narrative describing a typical day in the life of your best customer. Try to use details 
to bring them to life. Use the examples on the following page to guide you.

        specific.podia.com    |      adampierno.com

Nickname: What is the best way to describe your persona based on the above?

What are some key facts about their life that would help someone understand them? What kind of job 
do they have? What do they love and what do they avoid? 

What is their household  and family like? How do they relate to their friends, family and co-workers? 
What is unique about their personality and tastes?

How do they think about your category? What excites them about your offering?  What frustrates 
them? What do they look for in product, service and experience?

http://specific.podia.com
http://www.adampierno.com
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Resource: Sample personas
Use the examples below to see how to combine the data you’ve collected about your best customer into a 
narrative about their every day life. 

Persona: Family First   Tara 32, Lab Technician
Married to Michael 36; Kids Anya 7, Javy 5   HHI: $46,800

Tara works near her children’s school. She scoots out early and picks them up every day or relies on 
her mom, who lives nearby to help. Tara’s family is very close, they have a standing family meal at 
home every Sunday that never moves.

Tara’s time is spread pretty thin. She rarely makes time for herself, but finds that she enjoys time 
with her kids as they’re growing almost as much. She does find time to go to the local low-cost 
gym once or twice a week, and meets her sister or friends for lunch once a month.

She loves watching The Real Housewives and reading mom blogs to find free events for her kids. 
She shops online to find bargains and save time. She is a member at the YMCA and brings her kids 
to com-munity pools all summer long to cool off. No matter what Tara does, she wants to make sure 
her kids never miss out on any experiences because she wasn’t working hard enough to provide it.

Persona: Conscientious Carer   Fran 68, Retired
Married to Jacob 70;   Two grown children   HHI: $180,000

Fran sees her home as an expression of herself. Her kids have left but that hasn’t reduced the workload 
it takes to keep the house up to Fran’s standard. She looks at this empty nester phase as a chance to 
finally get every detail of her home exactly how she wants them. As with her wardrobe, she is always 
on the lookout for the perfect piece of home décor to complete the look she envisions.

Fran has used the same product ever since she had her floors refinished fifteen years ago. The 
installer was recommended by Fran’s sister. After installation, the craftsman gave specific 
instructions on how to care for the hardwood floors and the importance of using this product 
and she never questioned it.

Prior to getting her floors refinished, Fran used a number of floor cleaners. Most of the hardwood 
floor cleaners she used would either leave a residue or didn’t provide the clean she was looking for. 
Fran finally found a floor cleaner that delivers a finished result that satisfies her needs for how she 
wants her home to look.
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